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scans all the latest info and filters out the latest news on the subjects of my concern

that
location based wiki to connect thoughts by collective intelligence connects a "diary-scrapbook" with real historical events and antiquities
a better search in media
J Lol ' in a shop that displays the items in stock
a virtual shopping solution | for Ve
a telepresence device “\ / on the street that shows the main highlights of the city or country by touch
an augmented reality tutorial e.g. for a car repair \ [ -
‘ / instead of a cardboard that connects students with their mobiles and laptops
/ as an implant for audio & video
Communication | Entertainment |

The 5th on concerts

. . . . . . . 3D-animations ; ) . X
showing pictures, discussion topics etc. of all family members in the —— | of rooms and landscapes for a mobile hitch and hike game on parties

livi - a famil L . . . .
SIS OO — 4 HETY SE190A — Screen a player (music, pictures, phone, tv, news...) integrated in fabrics like a shirt or a
N for | jacket (wearable technologies)
by colors the "willingness™ to meet other people indi e / R an intelligent system which proposes certain pictures, songs, wavelengths to a person's moods
o ; - that indicates |
hobbies, interests, relationship status etc. of other people // a mobile showing the next cinema or celebrity being nearby in town
/
) . 7 \ a luminescent toothbrush to show cleanness of teeth
on a shirt with messages to make contacts (wearable technology) - \\

\ "\ _as holograms to celebrate an interactive birthday party with friends and "stars" from a virtual database

N\
\__ as water fountains with holograms for concerts

\ ) your eye like a contact lense for watching movies with your eyes closed - like dreaming

a table as touch point for travel planning with the family as a game
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